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PGA TOUR Studios launches Tee Sheet presented by FedEx, a
new weekly FedExCup Playoffs preview show

Shane Bacon, Cheyenne Woods, Hally Leadbetter and Justin Ray headline new playoff preview
show debuting August 11 across PGA TOUR digital platforms

PONTE VEDRA BEACH, Fla. - PGA TOUR Studios is launching a new original program dedicated to
the drama, storylines and stakes of the FedExCup Playoffs. Tee Sheet presented by FedEx
premieres August 11, at 6 p.m. ET, ahead of the FedEx St. Jude Championship, across PGA TOUR
YouTube, FAST channels and X, with additional episodes timed to the BMW Championship and
TOUR Championship.

Tee Sheet is a lively, conversation-based preview show that follows the FedExCup Playoffs as the
field narrows from the top 70 players to one FedExCup champion. Each week, the program will
spotlight the most compelling storylines entering competition while giving fans direct access to
players as they navigate the FedExCup Playoffs in pursuit of the FedExCup.

The fast-paced, 30-minute show will feature insightful discussion, player interviews and expert
analysis as the panel debates key topics, breaks down the week’s biggest moments and helps
viewers prepare for the FedEx St. Jude Championship, BMW Championship and TOUR
Championship.

“Tee Sheet gives fans an inside look at the FedExCup Playoffs and the compelling stories that
emerge during one of the most exciting stretches of the season,” said Luis Goicouria, Executive
Vice President, PGA TOUR Studios. “With access to players, the resources of PGA TOUR Studios
and a talented panel offering multiple perspectives, the show delivers an entertaining and
informative look at the drama, storylines and stakes that define the postseason.”

Shane Bacon will anchor all three episodes, joined by Hally Leadbetter and Justin Ray for the
August 11 premiere ahead of the FedEx St. Jude Championship. Cheyenne Woods joins Bacon and
Ray for the August 18 and August 25 episodes as the postseason continues through the BMW
Championship and TOUR Championship.

In addition to in-studio analysis, Tee Sheet will welcome players competing in each playoff event,
providing first-hand insight into preparation, strategy and the pursuit of the FedExCup.
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Tee Sheet expands PGA TOUR Studios’ growing portfolio of original programming designed to bring
fans closer to players and storylines through innovative formats and premium content experiences.

About PGA TOUR Studios

PGA TOUR Studios is the creative engine at the heart of golf—offering fans and partners unrivaled
access to PGATOUR players, events and the game’s largest audience—reaching fans through
premium storytelling, world-class production capabilities, multi-platform distribution and Fan
Forward insights. Since “lights on” at PGA TOUR Studios in January of 2025, its Emmy-nominated
creative team has produced an expansive portfolio of content that delivers beyond world-class
competition, including Scottie 24 in partnership with Rolex, Xander Embedded presented by Avis,
Truth or Putt presented by Dunkin’, and its latest project, Mindful, among other offerings.

PGA TOUR Studios houses all PGA TOUR media operations, including live production of PGA TOUR
Champions, Korn Ferry Tour, more than 4,000 hours of PGA TOUR LIVE on ESPN+, as well as the
TOUR'’s expansive roster of more than 50 original, social and digital media platforms.
Internationally, the PGA TOUR Studios-produced World Feed is available across 200+ countries and
territories in 30 languages via 39 broadcast and digital partners. Learn more about the state-of-the-
art facility, its technology and leading role in the media landscape at PGATOUR.COM/Studios.

About FedEx Corp.

FedEx Corp. (NYSE: FDX) provides customers and businesses worldwide with a broad portfolio of
transportation, e-commerce, and business services. With annual revenue of $86 billion, the
company offers integrated business solutions utilizing its flexible, efficient, and intelligent global
network. Consistently ranked among the world’s most admired and trusted employers, FedEx
inspires its more than 450,000 employees to remain focused on safety, the highest ethical and
professional standards, and the needs of their customers and communities. FedEx is committed to
connecting people and possibilities around the world responsibly and resourcefully, with a goal to
achieve carbon-neutral operations by 2040. To learn more, please visit fedex.com/about.
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